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SERVING THE HORTICULTURAL AND GARDENING
COMMUNITIES OF NORTH AMERICA SINCE 1922.



Our Mission

American Gardener is the flagship publication of the American Horticultural Society
(AHS), the nation’s oldest nonprofit devoted to cultivating a thriving culture of gardening
in the United States.

Our mission is to grow a nation of knowledgeable, inspired, and connected gardeners—
people who understand that cultivating plants is also a way to nurture communities,
ecosystems, and the plc:lne'r itself.

Through our award-winning print magazine, website, newsletters, and digital platforms, we
share the voices and stories shaping the future of horticulture—gardeners, designers,
scientists, growers, and stewards working across disciplines and generations. Qur coverage
spans plants and design, ecology and innovation, trends and techniques—all grounded in
the belief that gardening is both an art and a civic act.

NOW MORE THAN EVER, THE AMERICAN HORTICULTURAL
SOCIETY BRINGS PEOPLE TOGETHER TO CHAMPION THE
LANDSCAPES AND LIVING SYSTEMS THAT SUSTAIN US ALL.

Our readers: Cultivated, Curious & Connected

Readers of American Gardener span North America and share a
deeply rooted passion for growing things—plants, communities,
and ideas. They are educated, engaged, and environmentally
conscious individuals who see gardening not only as a pastime
but as a meaningful way to live.

They are designers, homeowners, plant professionals, educators,
and lifelong learners—people who shape outdoor spaces,
influence purchasing decisions, and drive trends in sustainability,
horticulture, and design.

By partnering with American Gardener, you'll reach an audience
that values quality, craftsmanship, authenticity, and innovation.
They seek products, services, and organizations that align with
their belief that gardening contributes to healthier lives, stronger
communities, and a more resilient p|cme'r.

Our readers don't just consume confenf—they act on it. They buy,
build, plant, and share. They are the network through which great
garden ideas take root.

When making purchasir;ig decisions,

consumers trust print ads 34% more
than they trust search engine results.




ADVERTISING
WORKS

There is a 77% higher

BY THE NUMBERS brand recall
for princ ads vs. 46% for
PRINT MAGAZINE:

digital ads
Annual Reader Reach: Over 375,000
Distribution: Approx 25,000 copies;
Pass-around Rate: Average 2.5 readers/copy
Frequency : 6x/ year
Established: 1922

DIGITAL PLATFORM:
Facebook: 49,000 followers
Instagram: 10,300 followers

NEWSLETTERS:
Subscribers: 66,000 members plus self-selected sign-ups
Average Open rate: 54%+

AHSGARDENING.ORG:
Average monthly unique visitors: 72,000
Average monthly sessions: 100,000



2026 print advertising rates

COVERS art specs Ix 3x

Inside front 7 X 95" $3,825 $3,410 $3,150

Inside back 7 X 95" $3,640 $3,225 $3,040 /2 vertical
Back 7 X 95" $5,250 $4800 $4,500
PLACEMENT art specs Ix 3x 6x V4 page
Full page 7 X 95 $3,000 $2,660 $2,475

1/2 horizontal 7125 X 4.625" $1,995 $1,815 $1,730

1/2 vertical 35X 95" $1,995 $1,815 $1,730

1/4 3.5 X 4.625" $1,080 $1,005 $905

1/6 225 X 4.625" $765 $690 $600 V8 page
1/8 3.5 X 2.25" $650 $600 $550 —

Covers and full-page ads with bleeds: 8.5 X 11.125". No extra charge for bleeds.
Critical matter should be kept a minimum of 1/4 inch from the trim in all ads.

1/2 horizontal

CALENDAR reservation distribution begins 7195" X 625"
Jan./Feb. Oct. 17, 2025 Nov. 14, 2025 Jan. 1, 2026

Mar./Apr. Dec. 19, 2025 Jan. 9 Mar. 1, 2026

May/June Feb. 13 Mar. 13 May 1, 2026

July/Aug. Apr. 10 May 15 July 1, 2026

Sept./Oct. June 12 July 10 Sept. 1, 2026 /6 page
Nov./Dec. Aug. 14 Sept. 11 Nov. 1, 2026

All ads appear in the digital edition of the magazine with live URL links at no
additional cost.

other information

* No cancellations accepted after reservations closing date. A previously run ad will be used for contracted advertisers
whose new ad is not received by materials closing date.

* We do not offer agency commission discounts. Invoices are rendered for ads when magazines are shipped.
Payment is due within 30 days of invoice date.

« All advertising is accepted or rejected at the discretion of the publisher. The publisher reserves the right to place
the word “advertisement” with copy that, in the publisher’s opinion, could be mistaken for editorial content.

* Ads can be submitted as high-resolution PDF or TIFF files. Send as e-mail attachments or upload to an FTP site or
file sharing service for retrieval.

« Digital advertising materials should be e-mailed to: advertising@ahsgardening.org.
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What people are saying:

| love American Gardener. It gives me a pleasant break from work, in the industry, with
great stories on industry personalities, and gardens | have not seen. it also keeps me
current with my garden writer friends.

-SYLVIA GORDON

| read (relish) every issue cover to cover and can't bear to part with them. | fold down the
corners for later follow-up and keep them in accessible file boxes on my bookshelf. |
realize | can use the digital archive, but | prefer to stay away from my computer screens
as much as possible. Quality of life!

-M) BROADBENT

*Really* appreciate the biodiversity emphases, especially in highlighting beneficial insects
or garden wildlife, and steady number of articles directly on native plants, or more
general articles that nevertheless include natives or explain environmentally conscientious
design dimensions

-MELANIE WALTON

When I'm done reading The American Gardener (always outside with coffee :), | pass it
along to my son who's a nursery manager and he finds it of value too.

-KAT F.

| enjoy every issue cover-to-cover, and then reluctantly pass it on to relatives.

-BARBARA LEPOER




